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Act iv it y

Mat erials:  

- Ads p rin ted  on  

poster paper or 

d isp layed  on  

screen  

- Act ivit y sheet

Deconst ruct in g  adver t isem en t s
1. Pass ou t  both  act ivit y sheets. 

2. Looking  at  t he f irst  act ivit y sheet  w it h  t he ads, exp lain : 

3. "Com pan ies spend  m illions of dollars f iguring  ou t  how  to 

get  t he at ten t ion  of t he peop le w hom  they w ou ld  like to 

buy t heir p roduct , especially t h rough  social m ed ia 

advert ising ! Let?s deconst ruct  an  advert isem ent  to see 

w hat  m essages t hey are selling ."

4 . Then  using  t he second  act ivit y sheet , d iscuss each /any 

quest ions regard ing  one or m any ads, for 5-10 m ins. 

5. If t im e perm it s, ?reconst ruct? t he advert isem ents using  a 

healt h ier or m ore appropriate m essage. 
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ACTIVITY: Deconst ruct in g  adver t isem en t s

AD 1. DISCUSSION STARTERS/HINTS:

- Product: McDonald 's m eal in  collaborat ion  w it h  Korean  g roup  BTS

- Im agery: A h igh-fat , h igh -salt  fast  food  m eal on  a BTS-purp le 
backg round , t he BTS logo and  t he w ord  "BTS" used  tw ice.

- Messaging: BTS appeals m ain ly to young  w om en, t h is ad  im p lies 
t hey can  feel closer to t heir favourite pop  stars by eat ing  a m eal 
chosen  by t hem .

- Reconstruction (exam p le): It 's very un likely t hat  t he act ive, healt hy 
m em bers of BTS w ant  t heir fans to gorge on  a McDonalds m eal of 
740 calories and  40 g ram s of fat !

AD 2. DISCUSSION STARTERS/HINTS: 

- Product: W h im sy sk incare and  m akeup  designed  for ch ild ren

- Im agery: The ch ild  looks like she's at  a spa, ready for a day of beauty 

pam pering .

- Messaging: Som e m akeup  can  look "unnatural" on  young  peop le or 

harm  their sk in ; your "natural look" isn 't  good  enough  and  needs to 

be "elevated"

- Reconstruction (exam ple): The safest , m ost  natu ral look  is to go 

m akeup -f ree!

AD 3. DISCUSSION STARTERS/HINTS: 

- Product: Enrollm ent  in  t he US Arm y

- Im agery: Arm y personnel involved  in  com bat  using  large art illery 

and  technology, sim ilar im agery to a f irst -person  shooter video 

gam e

- Messaging: Appealing  to you th  w ho view  them selves as "w arriors", 

a w ord  popu larly used  in  video and  other gam ing  areas

- Reconstruction (exam p le): Join ing  t he US Arm y w ill pu t  you  in  

poten t ially dangerous real-life sit uat ions t hat  are noth ing  like t he 

video gam es you p lay f rom  the com fort  of your couch .

AD 4 .  DISCUSSION STARTERS/HINTS: 

- Product: Prim e Energy Drink

- Im agery: Vib ran t  colours,  popu lar YouTubers (Logan  Pau l, KSI) 
hold ing  an  array of d rink  op t ions

- Messaging: Young , w ealt hy in fluencers use t rendy energy d rinks to 
g ive t hem  an  edge Reconstruction (exam p le): The effect  of 
sugar-rich  energy d rinks is on ly tem porary, m ake longer-term  
investm ents in  your healt h  w it h  exercise and  healt hy eat ing . 
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Who paid for the ad?

Who is the target audience? Why do you think that?

What story is this ad telling (messages)? How do you know? (text, images, etc)

What strategies did the company use to make their product appealing?

Was the ad successful? If yes, why? If no, why not?
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ACTIVITY: Deconst ruct in g  adver t isem en t s
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